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Illawarra Christian 
School 

Sponsorship Policy 

 
This policy is supported by the following School Values and the associated 

biblical principles. 
 

Fair go 
 
“Turning your ear to wisdom... Then you will understand what is right and 

just and fair - every good path.” (Proverbs 2:2,9) 
 

 “Do not pervert justice; do not show partiality to the poor or favouritism to 
the great, but judge your neighbour fairly.” (Leviticus 19:15) 
 

“Observe mercy and justice” (Hosea 12:6) 
 

Being fair, just, merciful, loving, considerate, other person centred, acting 
with equity, giving opportunity and access. 
 

Wisdom and Discernment 
 

“Trust in the Lord with all your heart and lean not on your own 
understanding; in all your ways acknowledge him, and he will make your 
paths straight.” (Proverbs 3:5-6) 

 
 “The fear of the Lord is the beginning of wisdom, and knowledge of the Holy 

One is understanding.” (Proverbs 9:10) 
 
“Test everything. Hold on to the good. Avoid every kind of evil.” (1 

Thessalonians 5:21-22) 
 

Knowing and understanding God’s mind and his purposes, being faithful to 
God’s Word, weighing issues against God’s Word, being careful, thoughtful 

and reflective in the face of challenges and crises, being a careful listener, 
weighing one’s words carefully, speaking the truth in love, discerning good 
from evil, truth from error, right from wrong. 
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What is Sponsorship ? 
 

The term sponsorship is used to refer to an agreement for mutual 
benefit between two or more parties, where one party (the sponsor) 

undertakes to provide assistance in the form of cash, goods and/or 
services and in return the other party (the sponsored) provides 
exposure of the company name, trademark or goods and services to 

the benefit of the sponsor.  
 

This policy is to govern the acceptance of sponsorship in such a manner that 
would be consistent with the Christian philosophy that overrides the life of 
ICS. This must be consistent with ICS’ aims and objectives (see document) 

 
In assessing whether to accept sponsorship we need to consider:  

 
(A) Whether the cause/products/services to be promoted are consistent 

with the values of the school.  

 
(B) Whether the organisation is representing itself accurately in its 

promotion, and that it is acting legally and ethically, not only in the 
areas involved in the promotion, but in all known areas of its dealings. 

 

(C) Whether the ethical standards of the organisation does not conflict 
with the Values Statement of the School.  

 
Integrity of the Organisation 

 
Where sponsorship is sought by the organisation or the school, every 
endeavour must be made to ensure that the organisation represents itself 

and its offer accurately, with a full and frank explanation of the details of the 
offer. There must not be the slightest hint of deception or misrepresentation.  

 
Furthermore, there must not be any hint of illegality or immorality in the way 
the organisation promotes or conducts its business. Immorality, in this 

sense, should be interpreted widely, and will include matters such as 
exploitation of workers (whether directly by the organisation or its own 

suppliers), avoidance of environmental or financial responsibilities (including 
payment of tax), and fairness in its dealings with people. Should an 
organisation sponsor ICS but then fail the integrity test then the sponsorship 

arrangement will be terminated by ICS.  
 

Decisions on which organizations to select as sponsors needs to be carefully 
considered. Consideration will be given to competing interests such as two 
businesses who wish to sponsor ICS that may be in competition with each 

other. E.g. two accounting firms that are owned by school families and both 
wish to sponsor.  
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The decision on which organizations can sponsor Illawarra Christian School 
rest with the Executive Principal, Campus Principal and Business Manager. 

Whenever ICS promotes an organization or allows their product/service to be 
advertised within our school community it must be approved prior to 

occurring. E.g. Book club brochures being sent to school families must meet 
the values of ICS. 
 

Should there be conflicting sponsorship e.g. 2 financial institutions that wish 
to promote the same product a decision will be made on whether it is 

conscionable to allow this to occur. In some cases selection of one sponsor 
will automatically prevent the other sponsor for being involved with Illawarra 
Christian School.  

 
When there are major sponsorship opportunities (that is over $1,000.00 for 

any single sponsorship) it is best practice to only sign up one sponsor in each 
business category. E.g. if using a hardware store use the one company rather 
than multiple companies. 
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